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Analysis of Credit Bank Operating Model Elements and Their Relations
Based on the Practice of the OUC Credit Bank

LI Ling-qun/The Open University of China

Abstract: Taking the practice of the OUC Credit Bank as the research object and based on the general theoretical model of enter—
prise business model this paper sorts out and refines the OUC Credit Bank related research reports work reports work programs
promotional materials etc. Meanwhile it analyzes the elements and their relationship of Credit Bank operation model from the as—
pects of value results resources and capabilities and decision-making by means of participatory observation. It puts forward the fol—
lowing suggestions: Credit Bank should have its own customer value and organizational value select and apply resources and capa—
bilities based on the core customers and organizational value make developmental decisions in accordance with career develop—
ment and explore the establishment of resource supply mechanism.

Key words: Credit Bank; operating model; business model; value results; resources and capabilities; decision-making
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A Study on Rural Social Education of Xugongqgiao Pilot Site

LI Jing/Nanjing Normal University

Abstract: Xugongqiao pilot site which has made great achievements in the rural reconstruction based on the principles of " im—
plementing teaching of pilot sites" and " combining wealth with education" advanced the reconstruction in all aspects by means
of education to improve the economy culture and customs in rural area. lts social education covered many aspects and various
forms laying emphasis on the interactions of schools and society the people and schools and the combination of social education
and livelihoods.

Key words: Xugonggiao; combining wealth with teaching; social education



